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Opportunities for working with China’s 
Non-Governmental Education Sector
This session will provide an initial introduction on the under-discussed Non-Government education 
sector in China. Insights will be given on the subtle difference in the terminology “non-government” vs. 
“private” in the Chinese context. It will discuss the more prominent role that the government wants the 
private sector to play in meeting some pressing needs for preschool and secondary education as well 
as job-orientated vocational education; critical elements for a “harmonized society”. The session will 
also interpret the promising market opportunities and potential challenges for Canadian institutions on 
partnering with the Chinese Non-Government education sector.

Calvin Zhang Ke
Trade Commissioner, Embassy of Canada in China

Liu Lin
President, Beijing City University

Zhang Li
President, Heilongjiang Bincai Study Abroad Adviorsory Co, Ltd.

Audience:

International Experience Canada (IEC)
International Experience Canada (IEC) is a reciprocal program that facilitates international work (e.g., 
internships) and travel exchanges for Canadian and foreign youth between ages 18-35. While the IEC has 
been successful in attracting many foreign youth from its 32 partner countries, Canadian participation 
is comparatively low. Consequently, increasing importance is being given to increasing Canadian 
participation in the IEC to improve the international competitiveness of youth in today’s global economy. 
This presentation will provide background information on the IEC, outline current priorities, and welcome 
dialogue on how the International Education sector can further support this initiative.

Clark Goodman
Director, International Experience Canada, Citizenship and Immigration Canada (CIC)

Audience:
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How Expensive is BC Really for 
International Students? Results from the 
Largest International Study Cost Database
International study experiences have become expensive. British Columbia, and especially Vancouver, 
have become high cost study destinations. This session shares research from the Illuminate Consulting 
Group’s international tuition fees database, which contains information on fees and cost of living for 
more than 150 universities worldwide as well as colleges and secondary schools. The total cost for 
a student to obtain a credential or degree will be highlighted and compared to other Canadian and 
international study destinations. Representatives from the secondary and post-secondary sectors will 
share perspectives on how their institutions address affordability. The session closes with a view on how 
BC will be positioned in coming years from a cost and value perspective.

Daniel J. Guhr
Managing Director, The Illuminate Consulting Group (ICG), LLC

Ajay Patel
Dean International Education, Langara College

Angela Olson
Manager, International Education, School District No.36 (Surrey)

Audience:

New Initiatives to Make BC Canada’s 
Leader in ‘Asia Competence’
This session will present new initiatives the Asia Pacific Foundation will be rolling out for both K-12 and 
post-secondary teachers, and programs interested in giving their students more and better exposure 
to Asia through classroom or co-curricular activities, language instruction and education abroad. It will 
also present the key findings and recommendations that emerged from the 2013 Asia Competence Task 
Force and the October 2014 conference, “Canada’s Asia Challenge: Building Skills and Knowledge for 
the Next Generation.”

Erin Williams
Program Manager, Asia Pacific Foundation of Canada

Audience:

Internationalization and Global Engagement
In keeping with the theme of this year’s summer session, Global Responsibility and Institutional Mandate: 
Opportunity for Innovation, this presentation will look at the mechanisms that are in place to ensure 
that educators present our services internationally with a framework of honesty, integrity and legality. 
Featured topics will be the roles of Immigration Consultants of Canada Regulatory Council (ICCRC), the 
Canadian Course for Education agents (ICEF) and the proposed training and certification process for 
educators involved in providing study in Canada information to students.

Patricia Gartland
Superintendent of Schools, School District No.43 (Coquitlam)

Audience:
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What do you need to know about 
marketing in Brazil and Mexico?
Brazil is not as easy market to succeed in as before. For some institutions, new scholarships and funding 
schemes open doors to new recruitment opportunities. However, unique local players, such as event 
organizers and travel agents, are entering the market, making the market more competitive and no 
longer suitable for a shotgun approach. How can institutions succeed in this new environment? 

Mexico now accounts for 41,000 students abroad, with the growth mostly being driven by a bump in 
the number of ELT students abroad. What are the best cities for international recruitment and marketing 
techniques that allow for a sustainable influx of Mexican students? What works and what doesn’t in the 
market’s current settings?

This session includes the latest data, developments and marketing experience from this market in order 
to offer BC institutions a better understanding and higher chance of success in these Latin American 
markets.

Samuel Vetrak
CEO, StudentMarketing

Audience:

Regional Collaboration: Victoria’s 
Coordinated Approach to Recruitment 
Limited staff, fair overload and increased competition are pushing public institutions to identify new 
ways of making a splash in target markets. As a result, School District No.61 (Greater Victoria), Camosun 
College, the University of Victoria, and Royal Roads University collaborated to create “Victoria Day” fairs 
in Vietnam. These events promote Victoria as a study destination that provides educational options 
to students across all educational sectors. Through this, the Victoria group increases awareness of a 
smaller Canadian market, improves student services and develops closer ties with local partners. This 
session will review the planning, evolution, challenges and successes of this cross-sectoral approach.  

Ramona Hamilton Cook
Marketing Coordinator, UVic English Language Centre, University of Victoria

Jessica Wrightson
Manager, International Marketing and Recruitment, Camosun College

Jeff Davis
District Vice Principal, International Programs, School District No.61 (Greater Victoria)

Qi Ke
International Recruitment and Admissions Liaison, University of Victoria

Audience:
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An International Program Review - Revealed
In an effort to create alignment and meaningful connection of the School District No.8 (Kootenay Lake) 
International Program with student-focussed district goals and initiatives, we undertook an intensive 
internal review of our Program over two years. The review provided an important opportunity to identify 
and examine gaps that exist between ascribed values and beliefs regarding interculturalization, and 
our present actions and strategies. A Utilization Focused Evaluation provided the capacity to generate 
useful, real time information through real data – both qualitative and quantitative. This evaluation model 
is a consensus model and ensures the equal, collaborative involvement of all stakeholder groups 
through the steps of collecting and collating data to interpretation and presentation stages. The results 
were revealing and informative, especially from our Canadian students and parents. This review has 
culminated in several recommendations that will guide the development of the International Program as 
an important strategic initiative benefitting local and international students of our District over the next 
ten years.

Sandy Prentice
International Program Administrator, School District No.8 (Kootenay Lake)

Jeff Jones
Superintendent of Schools, School District No.8 (Kootenay Lake)

Audience:

Integrated Marketing and 
Communications: Strengthens your brand 
and increases your ROI
Every year budgets are reviewed, sometimes cut, and yet each year it is expected that you increase the 
quantity (and diversity) of international students on your campus and in your classrooms. How can you 
make sure that your marketing dollars are being put to good use and that you are seeing a return on 
your investment (ROI)? In this session we will review and discuss:

• Marketing and communications 101
• Key elements of an integrated international recruitment strategy
• Traditional and non-traditional marketing tactics
• Creating buy-in at your institution
• Ways to calculate your ROI

Sarah Mines
Sales Director Canada, ICEF

Robin Garcha
Business Development Manager, DPMC

Audience:
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Digital Engagement Marketing For 
International Recruitment: A Case Study
Today’s prospective students use online engagement as the prime medium for communication. Digital 
marketing can no longer be considered innovative; instead it is an essential part of the marketing 
toolbox. In this session participants will explore the development and implementation of a digital 
engagement marketing plan by looking at a case study of Vancouver Island University. Attendees 
will participate in a dialogue on best practices in engagement marketing. Many universities/colleges/
school boards use some form(s) of digital communication, this presentation examines the use of multiple 
platforms in an integrated plan to maximize personalized communications with prospective students and 
increase lead generation/conversion.

Yalda Ahmadi
International Communications Coordinator, Vancouver Island University

Audience:

Developing Student Leaders:
Success Stories From a Leadership Program
The College of New Caledonia’s innovative international student leadership ambassadorship program, 
first established in 2008, provides an incubator for international students to grow competencies in 
leadership, which in turn, enhance opportunities for successful competitive entry to university. Over the 
past five years, two of international student leaders have been recognized by CBIE for their leadership 
skills. Our presentation will include information on the goals and activities of our leadership program, 
with examples of our community leadership projects, and the impact our program has had on student 
retention, student academic success, and ability to transfer to university.

Anne Harris
Operations Manager - International Education, College of New Caledonia

Sabreena MacElheron
International Academic Advisor/Coordinator of Homestay and Student Leadership Program, College of 

New Caledonia

Tony Mei
Operations Assistant, College of New Caledonia

Audience:

The Rise of Online Community Marketing 
in International Education
What is community marketing and how does it relate to International Education? In this session, Andrew 
Jackson, writer of three online UBC social media courses, will outline the experience of Bodwell High 
School in building and growing an impressive online community of stakeholders that includes Canada’s 
most liked Facebook school page. By setting up a strategic online ecosystem that utilizes a number of 
digital and social media channels such as blogs, email newsletters, Facebook, YouTube, Instagram, and 
Twitter, Bodwell is able to positively impact its community by sharing meaningful content and promoting 
important global topics.

Andrew Jackson
IT Manager - Community & Marketing, Bodwell High School

Boris Remes 
Assistant Director of Admissions, Bodwell High School

Audience:



6 |  Page

International Student Services: 
An Overview of Considerations
This session presents an overview of the factors to be considered when planning or developing services 
for international students. It will provide those tasked with implementing robust services for international 
students a thorough checklist of considerations. Considerations cover a breadth of topics ranging from 
how to create an international student advisor (ISA) team and, running orientation, activity, and homestay 
programs, to efforts to discourage segregation and increase integration of diverse international student 
populations on our campuses.

Adrian Conradi
Associate Director International Student Services, Thompson Rivers University

Craig Engleson
Manager of Activities, Events and Housing, Thompson Rivers University

Tatyana Dikaryeva
International Student Advisor, Thompson Rivers University

Sultan Almajil
International Student Advisor, Thompson Rivers University

Audience:

Recruiting and Marketing in Vietnam
Vietnam has been identified as a priority market for Canadian International Education and Trade.  
Vietnam now accounts for more than 4,000 international students currently studying in Canada - an 
increase of over 400% since 2011.

This session will focus on personal experience and research of international student recruitment in 
Vietnam for higher education in Canada. It will touch upon recent Vietnamese history to explain current 
trends, as well as data, strategies, perceptions, challenges, and immigration information to help Canadian 
institutions get a better understanding of student recruitment and marketing in Vietnam.  

Lucas Maikapar
Associate Director, International Marketing, Thompson Rivers University, TRU World

Audience:

Launching UBC Vantage College’s 
First Year Program
With deeply integrated academic English and integrated curricula that offers students an intensive 
first-year academic experience in Arts, Applied Science, Management or Science, UBC’s Vantage One 
program is a new way of thinking about first year for international students. This presentation will outline 
our innovative curriculum and ways in which collaborative teaching practices are adopted. With a formal 
mandate to be a laboratory for excellence in pedagogy, student experience and administrative practices, 
you will have a chance to hear about the lessons learned from our first student cohorts in the Vantage 
One program at UBC.

Joanne Fox
Academic Director, UBC Vantage College; Senior Instructor, Michael Smith Laboratories and Department 

of Microbiology and Immunology, University of British Columbia

Audience:
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Risk and Reward in 
Internationalization Strategy
The sustainability of our activity must be the measure of our commitment to the international agenda, 
the international student experience and equity in our programming. But what evidence do we have 
that we manage the risk/reward equation effectively, so as to provide maximum benefit to our students, 
our stakeholders and to our institutions? In this session we will consider patterns of risk and provide a 
fresh perspective on strategy development. Drawn from examples from the corporate world and from 
successful institutions worldwide, we will explore how to map, mitigate and manage risk to improve the 
effectiveness of your international strategy. 

Pamela Barrett
Director and CEO, Barton Carlyle

John Shalagan
Barton Carlyle

Audience:

International Strategic Enrolment 
Management at the University of Victoria
Many institutions use strategic enrolment management strategies, but few have a strategic enrolment 
plan. At the University of Victoria (UVic), student affairs staff, in partnership with academic leaders, 
have been working to develop and implement an international strategic enrolment plan to advance 
institutional internationalization goals. This session will provide an overview of strategic enrolment 
management theory from an international perspective, an analysis of UVic’s international SEM structure 
and related goals, and invite dialogue on related practices at other campuses.     

Carolyn Russell
Director, Student Recruitment and Global Engagement, University of Victoria

Joel Lynn
Executive Director, Student Services, University of Victoria

Audience:
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Welcoming the world? Pre-arrival 
Expectations VS Post-arrival Experiences
What assumptions do we make about how prepared students are when they first arrive at our 
institutions? Is their post-arrival experience reflective of their level of preparedness? This session 
will present survey data collected from students regarding their pre- and post-arrival experience as 
they began their first year of studies at a pathway college with an aim to provide insight on how to 
better equip your institution and students to handle the life-changing experience of studying in a new 
environment.

Christa Ovenell
College Director and Principal, Fraser International College

Audience:

Innovative Approaches to Balancing 
Student Exchange Numbers
As we strive for balance in our student exchange numbers we need to understand what makes 
international exchange students choose BC and how to encourage local students to go abroad. We 
also need to find new balancing mechanisms beyond one for one. Join representatives of overseas 
international offices who will discuss what makes BC attractive to their students and what those 
students are excited to see and experience when they arrive. BC colleagues will share some innovative 
approaches adopted to increase demand, create equity and keep finance departments happy when their 
exchange numbers get out of balance.

Catherine Vertesi
Vice President - Retired, Capilano University

Robert Buttery
Director of the Office of International Students and Scholars, University of Applied Sciences and Arts 

Northwestern Switzerland

Sandra Schinnerl
Director of the Office of International Students and Scholars, Kwantlen Polytechnic University

Yvonne Leung
International Partnerships Officer, Capilano University

Audience:
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Global and Environmentally Conscious 
Arts Education at Vancouver Film School: 
Saving the World through Animation
At VFS, our education model dares students to think about their responsibility to the world around them 
and tell a story or create visuals that evoke change. In the recent years, many productions have been 
targeted towards a demographic that is easier to inspire and affect a long term global change: children. 
Through the art form of animation, many social and environmental issues have been portrayed to a 
younger audience that resonate with human kind whether one lives in the developed or developing or 
the under-developed world. The animation film “The Lorax” based upon Dr. Seuss story, envisioned a 
world without trees and providing children with a message about mistreating our only planet. What stood 
out was the poignant line, “unless someone like you cares a whole awful lot, nothing is going to get 
better, it’s not.”   

Audience take-away: Students of VFS not only learn how to be an animator, a film maker or a story 
teller, but through our rigorous curriculum, integration of practical learning experience, industry related 
production projects, they also learn how to select the right story that needs to be told. VFS attracts 
passionate committed individuals into the programs and in turn provides industry ready graduates who 
are ready to inspire global change through their art form. 

Diwakar Gandhi
Director, International Marketing and Admission, Vancouver Film School

Christina Li
International Marketing & Admission, Vancouver Film School

Audience:

Towards an International Campus: 
The Struggle of a Specialized Dutch 
Institution to Internationalize its Services
Tilburg University in the Netherlands is a relatively small specialized research university with a strategy to 
internationalize itself, like many other institutions in Europe. In 2007 the university started an eight year 
project to make international students and international employees feel welcome and at home at Tilburg 
University. The project looked at all services provided by of the university, not only those that usually 
are looked at in the international arena. Furthermore, responsibility for the program did not lie with the 
International office but with the University Strategy department. This session will share the set-up of the 
project with domains such as culture, language and integration; the results and lessons learned as well 
as the up and downs of the whole project. This project has been an example for various other European 
institutions in a non-English speaking environment. 

Hans-Georg Liempd
Managing Director, Tilburg University

Audience:
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Intentionally Intercultural: 
It’s a Two-Way Street
University campuses are becoming more culturally diverse. Student success depends on how well 
they are equipped with intercultural awareness, knowledge and skill. This presentation highlights our 
approach in supporting students’ intercultural learning and adaption at Royal Roads University. We 
emphasize the need for mutual adaption between international and domestic students to study and 
work better alongside each other. Also, faculty need to consider mutual adaption to enhance curriculum 
and pedagogy. The lessons shared in this session can help universities examine their efforts to ensure a 
culturally inclusive teaching and learning environment.

Ining Tracy Chao
Academic Head, International Study Centre, Royal Roads University

Juana Du
Program Head, MA in International and Intercultural Communication, Royal Roads University

Audience:

Canada-India Partnerships: 
What a Match you have Made!
Partnerships have long been suggested as a powerful avenue into new markets. Recent reports indicate 
that Indian authorities are keen to engage in the academic and skills arenas. What is the real situation, 
and how can your institution take advantage of these opportunities? Where and what are the matches 
to be made in India – are they made in heaven, or elsewhere? This session will explore navigating 
India’s various geographic markets, where to look for partnerships that are right for your institution, what 
elements need to be taken into consideration when crafting agreements, and when to cut your losses.  

Ivy Lerner-Frank
First Secretary, Education, High Commission of Canada, New Delhi

Maria Mathai
Dean International Education, M.M Consulting Advisory

Ajay Patel
Dean International Education, Langara College

Audience:

Employability Challenges of Returning 
Graduates - A Case Study from India
Every International Officer who has actively recruited in India has been faced with a question from the 
students, “So what about my job?” As institutions that recruit actively internationally become more aware 
of the challenges faced by returning graduates who try to integrate into the job market at home, are 
there lessons to be learnt to be able to better prepare your students about the reality of job hunting? 
Country promotion bodies are experimenting with job fairs specifically organised for international degree 
holders. What are the challenges they are facing? This session aims to explore these themes and share 
lessons learnt as part of a pilot project that has been ongoing for three years. 

Lakshmi S Iyer
Director and Head of Education, Sannam S4 Management Services

Audience:



11  |  Page

International Progression Pathways 
The Scottish Model: Diploma to Degree
The Scottish Qualifications Authority (SQA) is the national accreditation and awarding body in Scotland. 
We are a non-departmental public body accountable to the Scottish Government. In addition to our 
Government role we are a highly regarded international Awarding Body.

Scotland has a very high rate of participation in higher education and much of this is supported by higher 
education delivered through our regional vocational colleges. Our Higher National Diploma (HND) is 
a higher education qualification developed, quality assured and certificated by SQA. It is a recognized 
qualification that provides a pathway into an advanced entry year of a degree. Our rigorous quality 
assurance procedures and policies have allowed the globalization of our HND qualification. We are 
exporting the SQA HND all around the world. The SQA HND has been very successful in China over the 
past 11 years and we are growing our international footprint at a rapid pace. As a result, there are top 
SQA HND students in a growing number of countries seeking progression pathways to an advanced 
year of a related degree program offered by international higher education institutions. SQA is currently 
building progression pathways that extend across the UK, Europe and into Australia, New Zealand, the 
USA and Canada. Canada is an attractive destination to our international students and SQA would like 
to work in partnership with Canadian higher education institutions to provide international progression 
pathways from diploma to degree for our students.

Margaret Hutchinson
HND Articulation Manager, Scottish Qualifications Authority (SQA)

Audience:

What’s New at CBIE? Several New and 
Unique Scholarship Programs 
This session will present CBIE’s innovative scholarship programs, such as the recently awarded 
Programme canadien de bourses de la Francophonie, the African Leaders of Tomorrow program, 
the second phase of the Brazilian Ciência sem Fronteiras program, as well as a new program CBIE 
and the Government of Mongolia are developing.  In addition, CBIE and other Canadian university 
representatives will share their international scholarship management lessons learned and best 
practices, and engage participants in a discussion on reciprocity, experiential learning, research and 
private sector internships, language readiness and more.

Violette Pedneault
Director, Canadian Partnerships, Canadian Bureau for International Education

Jolanta Lekich
Program Director (MCF Scholars Program), Global Campus Initiative, University of British Columbia

Audience:
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Findings from the 2014 BC 
International Student Survey
In the fall of 2014, over 9,200 international students registered at 26 BC post-secondary institutions 
accepted an invitation to complete an online survey. The survey captured information on student 
characteristics and previous educational experiences, the decision-making process that led to their 
attendance in BC, how they adapted to life and studies in the province, and their plans after graduation. 
This presentation will provide one of the first reviews of the findings, and will contextualize the results 
with data from other national and provincial research.

Robert Adamoski
Associate Director, Admissions and Research, BC Council on Admissions and Transfer

Audience:

Foundation Program for 
International Student Success
Since opening in 2007, Fairleigh Dickinson University-Vancouver Campus “English for Professional 
Success (EPS)” programs have been important in the transition and preparation of international students 
into its degree programs. FDU offers both graduate and undergraduate level programs to students who 
meet the University’s admission standards but require additional development in English. The program 
is designed not just to help students with their academic English skills, but also to develop successful 
learning skills and strategies in Canada. This presentation will look back over the past 8 years of 
experience with the program, student achievement data and challenges that we have faced.

Neil Mort
Director of Enrollment Services, Fairleigh Dickinson University Vancouver Campus

David O’Reilly
Director of Learning Resources and Support Programs, Fairleigh Dickinson University Vancouver Campus

Mya Mc Kay
Lecturer, EPS Programs, Fairleigh Dickinson University Vancouver Campus

Audience:

International Education Innovations 
at a Small College
North Island College (NIC) serves an area of 80,000 square kilometres comprised of 159,000 residents 
including 35 First Nations on Northern Vancouver Island and the BC Mainland from Desolation Sound 
to Klemtu north of Bella Coola. International Education became a key component of the institutional 
strategic directions five years ago. This presentation will explore some of the building blocks that have 
contributed to the opportunities for NIC International to transition, within a short time-frame, toward an 
internationalization process that reflects the importance of supporting all of our internal and external 
communities to encourage global awareness and engagement. 

Mark Herringer
Executive Director, North Island College

Margaret Hearnden
Global Learning Facilitator, North Island College

Audience:
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Re-engaging Africa: A Call For 
Mutually Productive Partnerships
Many speak with enthusiasm that Africa is finally emerging from its post-colonial trauma of the last 50 
years and taking its rightful place on the world stage. However, the common news post at our universities 
and colleges depicting students with a smiling African child stymies this optimism. Are we reinforcing 
prevailing stereotypes about Africa? Through a review of Canada’s past and current engagement in 
Africa, the panel will engage the audience in discussion and propose strategies for engagement that 
respects and values the African academic tradition, yet doing so in a way that is mutually productive.

Shaheen Nanji
Director, International Development, Simon Fraser University

Thevi Pather
Director of International Programs and Global Advancement, Royal Roads University

Audience:

From Multicultural to Intercultural
The Intercultural Council (IC) is a group of diverse students at Thompson Rivers University that focuses 
on promoting intercultural awareness on campus. The IC will address the Universities’ role on campus 
segregation and how it results in international students not settling in local society. The council will also 
present research and share personal experience to support the claim of Canadian universities being 
multicultural rather than intercultural. This presentation will include a brief discussion with the audience 
to find a solution. The presentation will conclude with their personal views on what they would like to see 
universities do.

Assetou Coulibaly
Student and IC Member (Mali), Thompson Rivers University 

Tatiana Palaez Jimenez 
Student and IC Member (Columbia), Thompson Rivers University 

Kenna Sim
Student and IC Member (Canada), Thompson Rivers University 

Santi Swain
Student and IC Member (India), Thompson Rivers University 

Audience:

International Education and the Competitive 
Landscape for English-Speaking Destinations
Canada’s ability to meet its aspirations of educational global responsibility is a function of its 
prosperity, fed in part by the country’s ability to attract increasing numbers of international students 
in an increasingly-competitive international landscape. Canadian strategic decision-making within 
governments and institutions must therefore be informed by the global context of student decision-
making options. This presentation will look at:

• A statistical overview of the global international education market; 
• Visa trends among traditional English-speaking destination countries; 
• Key source markets and diversity; 
• Recruitment aspirations, marketing efforts and government policies;  
• Emerging study destinations and emerging educational technologies; and  
• International student perceptions of Canada. 

Uri Carnat
Director, Client Relations and Business Development (Canada), IDP Education (Canada) Ltd.

Audience:


